The Newsjacking Blog Post Template
Newsjacking refers to the practice of capitalizing on the popularity of a news story to amplify your sales and marketing success. The term was popularized due to David Meerman Scott's book Newsjacking: How to Inject Your Ideas into a Breaking News Story and Generate Tons of Media Coverage. 
Basically, news is breaking every second in this crazy world of ours, and there's a point at which marketers have a unique opportunity to ride the popularity wave of a breaking story to benefit their business in some way. Now, the popularity dies down pretty quickly -- perhaps in hours, usually in days, and if you're lucky, in weeks -- but the impact of seizing the story early to benefit your business is big ... especially compared to the effort you had to put in to get in on the action. 
It's why we at HubSpot write blog posts when Google makes an algorithm update, for example. If people are going to be talking about it, and it affects our audience, we should be writing about it and getting in on the action!
There are two basic types of newsjacks: quick newsjacks, and in-depth newsjacks. Quick newsjacks are all about timing – being the first (or as close to first as possible) to report on a news item. These are typically very short, and merely attempt to capitalize on immediacy.

What recent news story makes sense for you to newsjack? 
Once you have a story in mind, the template below can help you develop a deeper-dive newsjack that adds a new perspective to that hot topic (you probably wouldn’t have time to use this template to plan a newsjack post that was completely dependent on immediacy!).
Plan Your Newsjacking Blog Post
Take several minutes to plan out what you want to write about so that you can stay on topic and keep your readers engaged. 
Step 1: Identify Your Audience

Which buyer persona are you writing this blog post for?
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Step 2: Solidify Your Unique Angle

What new perspective or spin will you bring to the larger news story through your blog post? Jot it down in the box below. 
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Step 3: Identify Your Key Takeaway

What do you want your audience to glean after reading your blog post? 
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Step 4: Brainstorm a Few Possible Titles

You don’t have to pick the perfect title before your blog post is done, but it definitely helps to jot down a few ideas to help keep you focused during the writing process. 
At HubSpot, we typically choose a working title – a title that you can "work" off of that guides your post, and helps you resist the urge to ramble off into a million different directions. Once the post is complete, we usually fine tune to ensure the title accurately reflects the post content, grabs potential readers’ attention, and is optimized for search.

For example, before finalizing the title for a blog post and downloadable presentation we put together for Halloween 2013, we brainstormed several titles before choosing a working title, and then revised further to come up with the final title:

1. 13 Stats to Spook Your Boss Away From Traditional Advertising 

2. 13 Stats That Will Spook Your Boss into Adopting Inbound Marketing

3. 13 Spooky Stats to Scare Your Boss Away From Ineffective Marketing Tactics (working title)

4. 13 Spooky Stats to Scare Your Boss Into Better Marketing (published title)

Use the space below to craft a few possible blog post titles, and then choose one as your working title. Don’t worry about finalizing your title until you’re done writing.
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Step 5: Create an Outline

The typical newsjack blog post consists of:
· An introduction: Introduces and briefly summarizes the newsworthy topic and sets the stage for your perspective.
· A body: Elaborates on the news story with deeper analysis or perspective.
· A conclusion: Wraps up your post with a brief statement that's reflective of what your readers just learned.
What are all the bases you need to cover to introduce your angle to the story, explain it in detail, and remind the reader what they just learned? 

Use these questions to help you create your outline below. 
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Fill in the Newsjacking Blog Post Template
Step 5: Write the Introduction
When writing your introduction, you want to keep one question top of mind: How can I briefly get my audience up to speed on this news topic and get them to care about my perspective or analysis? 
Feel free to leave the introduction for last, too. Sometimes it’s easier to introduce your post after you’ve written the real meat of it.

When you do write your intro, here’s how we recommend going about it, using a blog post on The Ultimate Guide to Mastering Pinterest for Marketing as an example. The post was written in early 2012 during the rise of all the buzz about the then-new social network. 
By leveraging Pinterest’s rise in popularity and explaining specifically how to use the platform for marketers, the post was shared 1.6K times on Twitter alone. That’s the power of newsjacking!
	Steps to Writing Your Introduction
	Example With Underlined And Italicized Orange Text that Can Be Swapped Out For Your Copy

	1) Write a compelling opening that introduces the news story you’ll expand upon.
	Over the past few months, you may have heard some chatter about a brand new social network called Pinterest. Not surprising.

	2) Explain the news story in further detail.
	According to Compete, unique visitors to Pinterest.com increased by 429% from September to December 2011, and the social network already boasts a user base of 3.3 million. Pinterest is only growing in popularity as the hottest new social network, and in December 2011, it made Hitwise's list of the top 10 social networks, currently sitting at #5 and beating out big names like LinkedIn and Google+. 


	3) Transition from informing readers of the news into the body where you’ll expand on your unique perspective.

	And as with any hot new social network that comes onto the scene, marketers are chiming in with, "Can I use it for marketing?" "...and, how?"

The short answer? Absolutely. The longer answer? Read on to find out how. (And be sure to follow HubSpot's pins at http://pinterest.com/hubspot!)



Now it’s your turn! Start crafting an introduction in the box provided below.
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Step 6: Write the Body

Remember, the body follows through on what you theorized or promised in the introduction. Your body can be written in paragraphs, with bullets, numbered lists, multiple headings, or a mix of all of these. You can make use of whichever format is easiest for you. 
Just be cognizant of this question: What are all the bases I need to cover in order to avoid confusion and truly add to the existing conversation on this topic, and can I add any visuals that will make my perspective any easier for my readers to understand? 
	Steps to Writing Your Body
	Example With Underlined And Italicized Orange Text that Can Be Swapped Out For Your Copy

	1) Write a header that will indicate to readers you’re getting into the meat of your post.
	What is Pinterest, and How Does it Work?

	2) Explain in further detail to deliver on your header. (In this case, add value by breaking down the news topic into simple terms for the reader).
	Pinterest is a social network that allows users to visually share, curate, and discover new interests by posting (AKA 'pinning') images or videos to their own or others' pinboards. The social network's goal is to "connect everyone in the world through the 'things' they find interesting." Users can either upload images from their computer or pin things they find on the web using the Pinterest bookmarklet.

As with most other social networks, users can perform standard social networking functions such as following the boards of their friends, liking and commenting on other users' pins, re-pinning content to their own boards, sharing others' pins on Facebook and Twitter or via email, and even embedding individual pins on their website or blog. 


	3) If applicable, expand even further by writing sections that teach your reader how to do something related to the newsworthy topic.
	Think Outside the Box: 13 Creative Ways to Use Pinterest for Marketing
To get your creative juices flowing, we've brainstormed a list of creative ideas (and found some real-life examples) for using Pinterest as part of your social media marketing mix.

1. Feature Your Visual Content: Let's start with the basics. Pinterest is a visual social network, so if your business pumps out a lot of visual content like data visualizations or infographics, consider creating a pinboard that highlights some of your best visual content. Just as in the example above, be strategic about how you pin this content, and mix in other images to amplify the visual appeal of your pinboard
.

	4) Continue from one step or list item to the other. (Unlike explaining step-by-step instructions in how-to posts, list items don’t require transitional phrases).
	…
12. Drive Pinterest Users Back to Your Website (and Track Results!): Incorporating Pinterest into your social media marketing mix might seem like a great opportunity for your business, but you need to make sure it's generating results to make it worth your time and effort. Whenever possible, include links back to your website and landing pages in your pins to drive traffic back to your website. Keep track of referral traffic and leads generated from Pinterest.

13. Follow Social Media Best Practices: Pinterest is a social network, so it's a great idea to follow the best practices you operate under for most other social networks. Spend time to increase your following, be engaging with your followers, keep your Pinterest account regularly updated, and drive traffic back to your website when possible to increase conversions.



	5) Transition into the conclusion. (This particular example jumps right to the concluding question discussed in Step 7).
	(no example)


Ready to start crafting the body? Fill in the box provided below.
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Step 7: Write the Conclusion

Your conclusion is where you’ll paraphrase the key takeaway you outlined earlier in the planning stages and/or prompt your reader with a question. 
	Steps to Writing Your Conclusion
	Example With Underlined And Italicized Orange Text that Can Be Swapped Out For Your Copy

	1) Summarize what the reader learned or how they benefitted from reading your post. (In this case, the post is so straightforward and list-oriented that a summary isn’t necessary).
	(no example)

	2) Ask a question to encourage the reader to leave a comment or react.
	Have you started experimenting with Pinterest for marketing? In what creative ways have you used it to promote your business?


What’s your conclusion? Write it in the text box below.
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Step 8: Link to Additional Resources within Your Post

Sometimes it’s hard to say everything you want to say about a single topic in one post, which is why it’s helpful to your readers to identify additional resources you can link to for additional detail or credibility. 
Hyperlinking to other blog posts or pages on your site can result in increased visibility in search engines, page views, and time on site. Hyperlinking to third party content can round out your perspective and help you appear more trustworthy to your readers.
What resources can you reference to strengthen your post? Place those links in this text box. 
When you place your blog post copy into your blogging platform, create hyperlinks for these resources where they fit best.
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Step 9: Finalize Your Title

Revisit your working title and see if you can make it more accurate, specific, sexy, concise, and SEO-optimized. 

Need help? Check out this post on writing kick-ass titles. 
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Step 10: Pick a Call-to-Action
Do you want your readers to sign up for your newsletter? Request more information? Tweet something? Download something? Buy something? 

What do you want readers to do after they’ve read your blog post?
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Once you know what your desired call-to-action is, use one of these 50 free and pre-designed templates to create a custom CTA button to include at the end of your post.

Step 11: Copy and Paste Your Blog Post Copy into Your Blogging Platform
Now that you’ve gone through the exercise of outlining and writing your blog post, you want to prepare it for publishing.

A simple way to do this is to select and copy your finalized title and all your blog post body copy, and paste it into Microsoft Notepad (or TextEdit on a Mac). Pasting into one of these programs strips your copy of all formatting so that when you copy and paste it from the text editor into your blogging platform of choice, the formatting you apply within your blogging platform will render correctly.
Now’s the time to make your blog post scannable by using headers, bold text for key points, hyperlinks, and images where applicable.
Step 12: Edit, Edit, Edit!

Everyone can use a second set of eyes to look over their post before putting it out into the world, so have a friend or colleague look it over. Another thing that will help? The Ultimate Editing Checklist. 
Step 13: Choose an Image

Every blog post should have an image. At HubSpot, we include at least one photo or image in every post we write so that when the blog post is shared to social media channels, it’s accompanied by a thumbnail image to entice a clickthrough. 

Take a look at our three, free bundles of downloadable stock photos (general, business, and holiday) to see if any of these royalty-free images will do the trick for you.
Step 14: Optimize Your Post for Search 
If you’ve spent all this time writing a great blog post to ride the wave of the news while the topic is hot, you’ll want to make sure it can be easily discovered in search engines. Check out our post on Blog SEO for the Modern Marketer: How to Optimize Your Posts for tips on how to do just that.

Step 15: And Finally, Hit Publish! 

Publish your post and start tracking its performance!
Additional Tips and Recommendations
If you miss that first opportunity to do a quick newsjack, or if you feel there's more to say, follow up with an in-depth newsjack soon after. These in-depth newsjacks explain to the reader not just that something happened, but why it's important that it happened, what they should be doing differently in their jobs, and what the implications are for the industry.

· Here's an example of a great quick newsjack. The post simply reported what happened, and credited the original source.

· Here's an example of a great in-depth newsjack on the same news item. The post explains the implications of the news item, and gives advice to readers on how to react.

Here are a couple more hallmarks of excellent newsjacks:

Be Accurate

No matter which type of newsjack you're writing, it must always be fact-checked. Take the extra few minutes to ensure everything you're reporting is true. It’s better to wait 5 more minutes to publish than to send out inaccurate information to hundreds of thousands of people.

Source Your News Properly

Particularly important for quick newsjacks: you should credit the source that broke the news to you. Also, always try to find the original source. For instance, if you found out about a new LinkedIn tool from Mashable, you should still try to find a release, blog post, or statement from LinkedIn. They are the most credible source, and often other news outlets leave out or misrepresent important information.

Newsjacking Blog Post Examples for Inspiration
· The Inbound Marketer's Complete Guide to Newsjacking
· Google Rolls Out Knowledge Graph to Make Search Results More 'Human'
· Can Tumblr Make Yahoo! Cool? Marissa Mayer's Bold, Billion-Dollar Bet
· In the Aftermath of Penguin 2.0, Branding Is Now a Major Ranking Factor
· 5 Ways You Can Capitalize on Facebook's News Feed Algorithm Update
· Facebook Announces News Feed Changes, Gets More Transparent With Businesses
· Facebook Launches Clickable Hashtags #Finally
Click in each text box to start adding your thoughts …
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